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Classified Ads Specifications

Please fax this form along with a printed proof of your ad to 905.628.6847
in order to have your order processed.

Ad Sizes/Rates: Prices subject to change without netice.
All classified ads are PREPAYMENT REQUIRED.
black and white Canadian advertisers add 5% GST to total order.

10% discount for multiple orders.
[_] Please run my Text Only Classified Ad Rate

(text only, no images, black and white only)
Minimum charge for 150 words $100.00
$2.00 for each additional word over 50.

[_] Please run my Display Classified Ad Rates
[ad may contain picture(s Jor logo(s)]
1/8 page (3.5” wide x 2" high, business card size) $200.00
1/8 page (3.5" wide x 4.25" high) $350.00
1/2 page (3.5” wide x 6.5” high”) $800.00

Ads must be typed and submitted in an electronic
format either by mail or email to the address below.
nve ng No ads will be published unless full payment and

faxed, printed proof is included with order.

Ad to appear in:
O Issue 2 (Mar.) O lssue 3 (June) Olssue 4 (Sept) Olssue5(Dec.)
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NAME: TITLE:
ORGANIZATION: AGENCY NAME:
ADDRESS:

CITY/TOWN: POSTAL CODE:
PHONE: FAX:

EMAIL:

Advertising Terms

Andrew John Publishing Inc. (AJPI) is not responsible for any errors in elec-
tronic files supplied by the client. Similarly, AJPI accepts no responsibility for
poor reproductions as a result of client-supplied materials. The advertiser and
the advertising agency assume full liability for all advertising submitted, print-
ed, or published. Ads not received on deadline may not be run. If not pub-
lished, advertisers will be charged a 50% space-holding fee.



